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Span wins European Business Aword in *The
Business of the Year Award with Tarnover of
€0-25m” categary

TOVSpan founded
in Ky

Span Development Acadermy started 2018

Infocumuhus don. joins Span Group

ABOUT SPAN

&
2017 Micromoft Partner of the

‘Wie became Microsoft Partner, Vear in Croatia
afthe Yearin Croatia 2016 R

‘Span USA, INC.in Chicaga
founded

N ER

2013

* Established in 1993

Specinlizations

2015

Shares itedon Zagreb
Stack Exchange

Estoblished Span-T 5.0l
in Chigindu

+ During 29 years of operation, we have developed from

an IT system integrator in Croatia, to a group that —"
today operates globally with more than 1200 clients SpenT L Londen :

Achieved
ISOYIEC 14001

Partner of the Yearin
in We became AWS and Google
Caud Services Partner e

Weteck ever the - 1S0/ECS0001
campary Recro-net Span TOVi= Mcrosaft best

- Grous has ower 300 LSP" partner in Ukraine
employess

2011

Achieved
1509001 - cur fiest

150 certicate 2010

Weimplemented the
first Hosted Exchange
- defining and s=ling

ot first cloud services

Microssft Partner of the Yearin
Span Azsriaifan MMC Croatia

*Licensing Goluon Prarécer

d
ISOVIEC 20000

integrator Synergon
becomes a partner in
Soan

Enterprise efgreementin
Croatin

Spanis the first Crantion

Span becomes Microsoft
Certified Solution Provider

empioyedin Crostia

@ span




ABOUT SPAN

Organizational structure of the Span Group* as of 31.12.2021

:/ ~u 5% Span d.d.

INTERNATIONAL SUBSIDIARIES DOMESTIC SUBSIDIARIES

1993 40000+ 275 - )
e -
COMPANY PROACTIVELY SUCCESSFULLY Span IT Ltd. “—‘\Sf_’@—
ESTABLISHED MONITORED DEVICES COMPLETED -
PROJECTS IN 2021 E -
Span d.o.0. P 100%}
— —
e _ —100% Infocumulus d.o.o.
— SpanUSA, Inc. +—(100%
= T
L]
B g an Azerbaijan MMC «Goow)—| (70> Bonsaid.oo.
24 x7 177,108 99,98% - B
AVAILABILITY RESOLVED TICKETS INCIDENTS Span GmbH 4—@09_ — =
IN 2021 RESOLVED IN TERMS — . —
OF SPAN SUPPORT VEDIN —{(80% )+ Trilix d.o.o.

Span TOV ._@_o_@_

Span Swiss AG 4—@5}9_
Toon

34 70% 340+ Span-IT s.r.l. q—@_ob—

AVERAGE AGE OF OF EMPLOYEES WITH EMPLOYEES WITH
EMPLOYEES UNIVERSITY OR PROFESSIONAL
COLLEGE DEGREE CERTIFICATION

! Service Level Agreement

@ span , serssee
. Span Group consists of Span d.d. and its subsidiaries



BUSINESS SEGMENTS AND BUSINESS MODEL

) .
i ~~ . SOFTWARE ASSET \{’ INFRASTRUCTURE
4 Business segments MANAGEMENT & SERVICES, CLOUD &
LICENSING CYBERSECURITY

Analysis of client's business
with the aim of identifying
necessary programs and
selling appropriate software
n licenses @

Span offers services of

Business model

Microsoft
.PowerHouse"

developing its own IT
solutions: software
platforms, software
solutions, software

products and Microsoft
business solutions

@© span

Design and development
of information systems in
accordance with clients’
business needs with an
emphasis on Cloud and
CyberSecurity

Services of complete
monitoring and
management of the IT
environment and timely
elimination of incidents in
system operation

s

SERVICE CENTER me® - SOFTWARE &
MANAGEMENT & BUSINESS SOLUTIONS
TECHNICAL SUPPORT DEVELOPMENT

Licensing is the beginning of a business
relationship with a client and an entry point for
providing additional services through
implementation and support:

Independent approach IT consultant

v Business approach with a focus on the
client and delivery of solutions aimed at
optimizing client’s business

v' Timely and quality service and 24x7x365
technical support

v' Creating long term partnerships

O Microsoft partner with Licensing Solution Provider (LSP) and Cloud Solution Provider (CSP) authorizations: .. Mlcrosoft

® Span Croatia (Croatia, Slovenia, EU/EFTA)

® Span Ukraine (Ukraine, Belarus, Moldova, Georgia, Uzbekistan, Kyrgyzstan, Tajikistan, Mongolia, Turkmenistan)

® Span Azerbaijan (Azerbaijan)



MORE THAN 1.200 CLIENTS ON 6 CONTINENTS

KEY INTERNATIONAL CLIENTS DOMESTIC MARKET FAST GROWING MARKETS

v T solutions provider of choice for some of the (CROATIA AND SLOVENIA) (EASTERN EUROPE AND CENTRAL ASIA)
leading global corporations (Starbucks, McDonald’s, v Serving the biggest private and public companies on v" Recognized as top valued Microsoft solution partner in
Reyes Holdings, Nandos, Newsec, Tate and Lyle...) the domestic market Eastern Europe and Central Asia with highest expertise

v iscipli . . and skilled team of experts which is opening doors for
rirdcirany ot vt o e ||« Stong reputatonanthe mattlonganit e
with the existing customers while building a customers

reputation and word of mouth that help us acquire

new ones o ° °

Headquaters

Reyes E Croatia
( Holdings 1
2 5 '
' O \.H\* Subsidiaries
QNcmdo's TATE®LYLE

Slovenia R Germany

UK R iaine

USA n Switzerland

Azerbaijan l'ﬂl. Moldova

N /
/N

Il Core markets

@ span Il Key markets



MICROSOFT GOLD PARTNER

11 ADVANCED SPECIALIZATIONS M |crosoft Gold Cloud Productivity LSP UKRAINE &
Gold Cloud Platform CAF READY
Pa rtner Gold Enterprise Mobility Management
Gold Gold Gold Security
Microsoft | oo Microsoft | ..o . Gold Small and Midmarket Cloud Solutions .
Partner | o= SA‘HQ Partner | weressesien mi Microsoft | ¢ \pessaging Microsoft
st i Gold Application Integration Partner | e
Gold DevOps J—
Microsoft
Gold Gold Gold Data Analytics =
MiCrosoft | ... MICTOSORt | e i Gold Data Platform
Partner | s specsien Partner | Ao e Gold Project and Portfolio Management
B Microsoft % Microsoft Gold Communications B® Microsoft
Gold Application Development
cold cGold Gold Collaboration and Content CAF Reudy
Microsoft | ... .. Microsoft | ... s v Gold Datacenter PARTNER
Partner | omto., Partner  zromniin., 17 COMPETENCIES  Goid windows and Devices
R Microsoft I Microsoft Gold Enterprise Resource Planning
Gold Gold
Microsoft | ..o Microsoft | .. c e
Partner | ‘oo ssecerearn Partner | s oo
Bt Heet PARTNER Microsoft Microsoft
2013 Partner of the Year Winner 2016 Partner of the Year Winner
Gold Goid OF THE Partner | ©00 Partner .0
Microsoft | .. com s Microsoft | e e - .
Partner | o seceiearen Partner | s e YEAR B Microsoft &F Microsoft
EE Microsoft B= Microsoft 2013
Gold 2016 . .
Microsoft | ... maoues 2020 MlcroSOft 2020 1 the Year Wi MlcrOSOft 2021 Partner of the Year Wi
tion Partner of the Year Winner artner of the Year Winner
Partner | sz 2021 Partner | 220 Partner I
B Microsot B® Microsoft B= Microsoft
2 3 3 z ) z
S ) S ) 2 S
2 2 2, % < 2
4 t  S6§ ” SB§ » SGS  ~ _SGS
@ I Quality Information IT Service Environmental Energy Anti-bribery
Management Security Management Management Management Management

Management



STRONG REVENUE GROWTH IN 2021

HRK 000 Operating revenues

900.000
800.000
700.000
600.000
500.000
400.000 767.273
300.000
200.000
100.000

2020 2021

HRK 000

900.000
800.000
700.000
600.000
500.000
400.000
300.000
200.000
100.000

0

e Total revenues increased by 26% compared to same period last year
e The increase in revenue stems from the growth of operating revenues (26%), and was recorded in all segments:

o Software Asset Management & Licencing - 28%

o Infrastructure Services, Cloud & Cyber Security - 32%

@ span

Segment growth

Software & Business Solutions
44.568 Development

16% :
M Service Center Management &

Technical Support

y
329
289 | Infrastructure Services, Cloud
& Cyber Security
544.843 W Software Asset Management
& Licencing

426.860

2020 2021

o Service Center Management & Technical Support - 16%

o Software & Business Solutions Development - 16%



STRONG EBITDA AND NET PROFIT GROWTH IN 2021

EBITDA before one-off items* EBITDA after one-off items Net profit after one-off items
HRK 000 HRK 000 HRK 000
60.000 50.000 30.000
50.000 40.000 25.000
20.

40.000 55000 0.000
30.000 15.000

20.000
20.000 10.000

10.000
10.000 5.000

2020 2021 s 2021 2020 2021

e The EBITDA increase follows the increase of revenues and is generated from two sources:
o growth of the total revenue where majority consists of the Software Asset Management and Licensing segment and
o growth of the revenue from IT services with high added value, primarily in the Infrastructure Services, Cloud & Cyber Security and
Software and Business Solution Development:
o EBITDA before one-off items - 54%
o EBITDA after one-off items - 35%
o Net profit after one-off items - 220%

((((] span

One-off items include expenses incurred by Span d.d. for the listing on the Zagreb Stock Exchange regulated market and relate to all operating costs necessary for it realisation.
One-off items of the Group additionally include value adjustments (HRK 250 thousand) of a member of Span Group.



SEGMENT AND GEOGRAPHY REVENUE CONTRIBUTION

Segment revenue contribution Revenues by geographic markets

Span Group 2020 Span Group 2021 Span Group 2020 Span Group 2021
Croatis Croatis
- 3% - 2%
TO% Sotwae Amet TS Softmes s - Ukraine Ukraine
Mamagarias & Licansing harm gumare & Licarzrg 5% i
10% Inbmsinct % rfmenches s, Siovenis Sivenia
- [T} :;::::—r Ot & Cybmr Sscty 1EE ™
P R P— L3%, Sarucs Caries bare gemars s ™
- Llhdr-:'s.wr. - & Tachwict fappett 1% 4%
% Softwwes b BLeneo T Ty
W3 Sk Buvimers ks Covmcorat | 3 =
e e
s e

Software Asset Management & Licencing * The geographic market in this context denotes the place where the goods or services

O remains the most significant part of the Group's total operating revenues — 28% growth wera'invoiced

O share in total operating revenues - 71% ®* 26% of the revenue of the Group in the observed period of 2021 related to the

Infrastructure Services, Cloud & Cyber Security - Group Strategy — expanding business Croatian market, the most significant geographic market in the monitored period

activities in the field of Cloud& Cyber Security (increasing the number of projects with existing o  The most significant revenue growth was noted on the UK market (118%) followed by:

O Slovenia — 19% growth
Service Center Management & Technical Support - the largest share of the Group's revenue O Ukraine — 14% growth

and new clients)

from professional IT services (43%) O Croatia - 10% growth
Software & Business Solutions Development — growth of 16% - focus on the expansion of
platforms for development of our own software solutions, and on development of specific
business solutions for individual key users, such as CRM, and automation and robotization of their

business processes.

span



STRONG REVENUE GROWTH IN Q12022

HRK 000 Operating revenues s Segment growth
200.000 200.000
180.000 11.684 SoftV\{are & Business
o 51% Solutions Development
150.000 38% 160.000
140.000 9
7.728 21% B Service Center
100.000 120008 22.575 Management &
100.000 Technical Support
A 80.000 B Infrastructure Services,
; 60.000 107.176 Cloud & Cyber Security
133.966 185.075 40.000
. 20.000 B Software Asset
Q1 2021 Q1 2022 0 Management &

Q12021 Q1 2022 Licencing

* Total revenues increase by 38% compared to same period last year

e The increase in revenue stems from the growth of operating revenues (38%), and was recorded in all segments:

o Software Asset Management & Licencing - 31% o Service Center Management & Technical Support - 21%

o Infrastructure Services, Cloud & Cyber Security - 77% o Software & Business Solutions Development - 51%

@ span



STRONG EBITDA AND NET PROFIT GROWTH IN Q12022

EBITDA before one-off items* EBITDA after one-off items Net profit after one-off items
HRK 000 HRK 000 HRK 000
25.000 25.000 20.000
20.000 ssV 20.000 : PR,
15.000 - 15.000 il :
DR 135%
23.121 L0000
10.000 10.000 20.138 17.177
5.000 12.269 5000 11.972 5.000
Q12021 Q12022 Q12021 Q12022 Q12021 Q12022

* EBITDA growth in line with revenue growth:

o EBITDA before one-off items - 88%
o EBITDA after one-off items - 68%
o Net profit after one-off items - 135%

@ spal'l *The one-off items of EBITDA of the Group amounted to HRK 2,983 thousand and relate to
1) expenses arising from the Plan for the allocation of shares to employees of Ekobit defined in the purchase and sale contract and
2) operating expenses arising from the acquisition, which mainly relate to the costs of consultants.



SEGMENT AND GEOGRAPHY REVENUE CONTRIBUTION

Segment revenue contribution Revenues by geographic markets
Span Group Q1 2021 Span Group Q1 2022 Span Group Q1 2021 Span Group Q1 2022
:‘Tummnwuenunalm:lw - mmnuzwrmn Lizensng -g::‘i‘ - 3';?”“
- |mmmm.uwnlmusennq - Infrastrusture serviees, Cloud & Cyber Secertty m (l:f,mfm
Ak
- ig:m&mlluw&mmulmwm Serace Center Maragemens & Techrical Suppors - :,'; - E::{s
15%
;mmammsumrmm xmnl!unmsmbmbﬂw - mir\( ]Ll.lb‘;a.“B
2:2:': - ll}logsevs
Software Asset Management & Licencing ® The share in revenues the Group made on foreign markets - 84% of total revenues
® remains the most significant part of the Group's total operating revenues — 31% growth ® In the first quarter most revenues of the Group were invoiced on the United States
¢ share in total operating revenues 58% - a decrease compared to 2020 due to the growth market, given the expansion of the operation and a large infrastructure project at
of other business segments one of the key international users

Infrastructure Services, Cloud & Cyber Security - most significant growth in the structure of the ~ ® The most significant growth of revenues, along with the United States (118%) are:

operating revenues - 77% ® Ukraine — 28%* growth
Service Center Management & Technical Support - contributes to a continuing growth of ® Slovenia — 15% growth
revenues by providing services of monitoring and managing the IT environment — 21% growth ® Croatia - 10% growth

Software & Business Solutions Development - significant 51% growth; additionally strengthened

by the acquisition of Ekobit, whose operation is focused on the development of software solutions

@ spal'l * Prior to Russian invasion



GROWTH AGENDA AND STRATEGY

@ span

; — : Expanding into Span.Zone -
o Growth in existing markets e Key International Accounts e P 9 P
new markets digital platform
» Organic growth in existing markets » Expansion of business relationship » Geographical expansion into new » Span.Zone is a digital platform that
« Retention/acquisition of the with existing key international markets in eastern Europe and enables fully autonomous
position of leading Microsoft clients by widening type and central Asia in which Span enjoys procurement, activation,
Partner (LSP) number of services: status of Microsoft Licence Solution management and maintenance of
- Empbhasis on service growth > Infrastructure Services, Cloud & Provider cloud licenses and services for the
Lo Cyber Security » Knowledge from past experiences end user
* Increase of the share of services in ) ) off e (i Green el meras ane : ) .
o] EVEES » Software and Business Solution 9 9 » Highly standardised solutions and a
Devel segments to be used as an new business model for developed
- Profitability growth evelopment i ion princi
y 9 > Data & Al operating and expansion principle markets (EU)
» Comprehensive portfolio of G in new markets in eastern Europe and . Entrvinto SMB -
. . 9 2 » SAM . ntry into marke
services: Cloud, Security, Enterprise central Asia
Business Solutions, Software * Acquisition of new clients

Development, Data & Al,
SAM/Licensing, System Management
& Support

Growth agenda focused on further geographical expansion and expansion into high value-added activities






APPENFIX - OPERATION OF TOV SPAN UKRAINE

TOV Span standalone
In thousands of HRK Q12021 012022 A%
Total revenue 16.711 21.444 28%
Operating revenue 16.711 21.444 28%
Other revenue - - -
Total costs 17.783 22.362 26%
Costs of goods and services sold 15.552 20.303 31%
Personnel expenses 1.678 1.653 2%
Other business expenses 553 407 26%
EBITDA (1.073) (918) 14%
Depreciation 23 10 -55%
EBIT (1.096) (929) 15%
Net financial result 40 (468) -1271%
Profit/loss before taxation (1.056) (1.397) -32%
Corporate tax - - -
Profit/loss after taxation (1.0586) (1.397) -32%

® Revenues of TOV Span in the first quarter of 2022 increased compared to the
prior year but the operation is in a development phase and the final contribution
of EBITDA — in both the total and net profit of the Group is not significant

® Our activities in the war-ravaged areas have not stopped so we are still
providing support to our users in Ukraine

® Revenues of TOV Span account for 11% of the consolidated revenues of the Span
Group in the first quarter of 2022

® Although the revenues of TOV Span in the same observed period of 2022
increased, the share of the revenues in the total consolidated revenue decreased
compared to the same period of the prior year

@ span

Span Group lef:u:p:l:mm shnr; ;::g:l; frn in
In thousands of HRK Q12021 Q12022 Q12021 Q12022 Q12021 Q12022
Total revenue 134.444 185.857 16.621 21.251 12% 1%
Operating revenue 133.966 185.075 16.621 21.251 12% 1%
Other revenue 478 782 - - - -
Total costs 122.472 165.718 17.762 22.362 15% 13%
Costs of goods and services sold 82.702 109.278 15.552 20.303 19% 19%
Personnel expenses 30.810 43.181 1.678 1.653 5% 4%
Other b 8.961 13.259 532 407 6% 3%
EBITDA before one-off items 12.269 23.121 (1.141) (1111) 0% -5%
One-off items 297 2.983 = = = =
EBITDA after one-off items 11.972 20138 (1.141) (1111) -10% 6%
Depreciation 3.9m 4.000 23 10 1% -
EBIT 8.071 16.138 (1.164) (1.122) -14% 7%
Net fi ial result 531 1.500 40 (469) 8% -31%
One-off items of net fi ial result 2.255 = - =
Profitioss before taxation before 8900 | 18366 | (L124) | (1591) | -13% -0%
:;‘f::’f'f"lm"" Iaxation afisr 8.602 17638 | (1124) | (1.591) -13% 9%
Corporate tax 1.294 462
:m‘::;" Fbxnation bafore 7.606 17.905 (1.124) (1.591) -15% 9%
:ﬁmr:"::’ after taxation after ens- 7.309 17177 (1.124) (1.591) -15% 9%

* In the first quarter of 2022, contribution to the consolidated EBITDA is
thousand), same as
consolidated profit after taxation (HRK -1,591 thousand)

negative (HRK-1,111

the contribution to the

* Total investment of Span d.d. in TOV Span on March 31st, 2022, amounted

to HRK 4,664 thousand
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